
Code for Construction Product Information 
➢ Developed through substantial industry consultation response to Dame Judith Hackitt’s post-

Grenfell review and the Grenfell Inquiry Phase 2 Report 2024

➢ CCPI is on a mission to drive a transformational step-change in product information management 
and marketing across the built environment. and deliver much needed positive culture change 
across the manufacture and supply sector.  We aim ultimately to move the industry to a place 
where product information is clear, accessible, up-to-date, accurate, unambiguous and build back 
trust  

➢ Following industry consultation, the CCPI was handed over to CPI Ltd, independently governed and 
managed not-for-profit organisation set-up to guard the Code and provide third-party 
independent assessment of conformity with the Code. 

➢ Conformance with the CCPI helps to give greater confidence in product information. Not a 
guarantee, registration with the CCPI is about driving change and improvement.

➢ CCPI covers all claims including safety, performance and environmental and sustainability claims

➢ The Grenfell Inquiry Report highlights ‘greed’ and ‘dishonesty’ - leadership and culture of 
manufacturers as well as continuous registration is a key part of the CCPI assessment 
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• Just over 1 year in to assessments:

• 100 Product Sets carry the CCPI Assessed Mark (relating to product information for over 1600 products)

• 100 companies currently registered with CCPI

• ‘Trade Associates’ launched

• ‘Media Associates’ to be launched December

• ‘Certification & Testing Associate’ to be launched January 2025

• Partnerships in place:
The NBS – specifier platform filters for CCPI Assessed products & promotes CCPI
‘One Place’  NMBS supplier – manufacturer trading platform promoting CCPI

Progress 2024 so far 
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CCPI Assessment for manufacturers 
product information and marketing

 

            

              

 

          

       

             

 

            

          

 

           

          

 

           

           

   

Manufacturer 
registers with 
CPI Ltd. (at a 
brand level) 

CPI Assessment portal opens

CPI
Assessor

Completed CCPI assessment means: that the product 
information and marketing, for a specified group of products – ‘a 
product set’, has been independently assessed to conform with 
the relevant clauses and minimum requirements of the CCPI.  
Not a guarantee, a commitment to continuous improvement.
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Examples of product sets CCPI Assessed
- VJT Resin Injection Mortar (VJ Technology)

- Masonry Support (ACS Steel)

- Easyboard, Versarend and Versaroc Products 

(Euroform)

- Non-loadbearing metal stud plasterboard 

partition systems, including shaft 

wall (British Gypsum)

- Dry lining metal framed components for 

gypsum plasterboard systems (voestalpine 

Metsec plc)

- Eurothane GP (Recticel)

- CW-FS Perimeter Barriers and Curtain Wall 

Products (Siderise)

- - Open State Barriers (PFC Corofil)

- Cavity Barrier (Tenmat)

- DriTherm® Glass Mineral Wool Cavity Slabs 
(Knauf Insulation)

- Single-Ply Roofing Systems (Sika)

- Bauderflex/Bauderflex Green (Bauder)

- Structural roofing battens for pitched roofs 
(Marley)

- Flamebar resisting ductwork (Fire Protection)

- Purlins (voestalpine Metsec plc)

- Bauder Total Roof Systems Plus/Bauder Total 
Roof Systems Green Plus (Bauder)
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Major Contractors and Housebuilders Demand-
Side Supporters so far..
• Berkeley Homes PLC,  

• Barratt Developments PLC, 

• Morgan Sindall Group, 

• Mace Group, 

• Persimmon Homes, 

• Skanska UK, 

• Kier Group  

• Murphy

• Bellway Homes

• Sir Robert McAlpine

• More announcements over coming months

• Currently engaging with procurement frameworks, warranty providers, investors, clients, 
specifiers, architects/designers, consultants, installers….
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Further supporting information about the Code

• The Code, Code Guidance and Preparing for the Code 
published – see www.cpicode.org.uk

• For questions please refer to the FAQs - see 
https://www.cpicode.org.uk/faq/ or contact 
enquiries@cpicode.org.uk

• Words and Phrases to Avoid – see Words-and-Phrases-To-
Avoid-Using_Jun-2024.pdf (cpicode.org.uk)

http://www.cpicode.org.uk/
https://www.cpicode.org.uk/faq/
mailto:enquiries@cpicode.org.uk
https://www.cpicode.org.uk/wp-content/uploads/2023/03/Words-and-Phrases-To-Avoid-Using_Feb-2023.pdf
https://www.cpicode.org.uk/wp-content/uploads/2023/03/Words-and-Phrases-To-Avoid-Using_Feb-2023.pdf
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